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windsor £ Eton Pride
brand Design £ Concept

ALL THE SAME, WE ARE ALL

windsor had not hosted a pride event before. w

Expectations by the town were high the legacy of high profile events meant we had to go big.

This will not be an event attended by 5 people parading through town to a tray of hob nobs.
Evergthing in windsor looked the same, TIMES NEW ROMAN FONT & a lined border around every sign.
The brief was simple, Make it stand out, Make it show it represents pride, Maintain pride is & protest.
Making it represent pride was easy, rainbows, lots of colour. to represent protest we went against

£ evergthing that looks like its From windsor, Lets spray paint and stencil the name and logo. This in turn
/. made it stand out and unlike other pride events or things From windsor. A graffiti rainbow was created
,' ¥ with dropping paint, Followed by a bold stencil castle design and Finally the spray paint crown.

' ~ Al 3 elements and the wording created a simple Feel of the brand making it easily identifiable From not
only the combination of elements but also the individval shapes. Similar to the Nike swoosh £ other icons.
Being associated with the event allowed boundless creativity with the elements while still remaining on
brand when including other elements or logos From different organisations £ the ability to create other
assets From these basic elements of the brand using one or all combined.



From the elements created they could be combined with other objects to maintain the Feel of the brand but expand
onto others media From digita’ £ motion, print or tamgible objects. Al of which kept the branding & strong aspect of
becoming easily identifiable but retaining individval creativity to combine the branding with others existing elements.
TypeFaces were chosen and a clear set of assets were made available From a brand kit and other assets.
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Overall the event was a huge success drawing over 9000 extra people to the town over the day. The Branding
had made an impact to draw people to the event not just locally but From as Far as Scotland and Manchester.
Hollywood actor Sir Tan McKellen attended as well as other celebrities. This was the First time the event had
happened For the town and it had gone Far beyond 10 people marching through town to some Hobnobs on a
Fold away table. Tt had brought the community together, shown them an inclusive experience For everybody and
appealed Far beyond the LGBTAIA+ demographic. The branding was easily recognisable across different media.

Press coverage globally about the event From Pink news, BBC, The Tires, Pride 260 as well as local radio and
press. The event had been recommended as one of the 4 pride events to attend in the UK along with

London, Brighton and Manchester, all well established. we had delivered a First pride on scale to an Managerent, Design, Branding, Mot
established event of 5 gears plus. teve@lwindsorpr '



